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Direct Landings-Personal VersionTM  –  Landings That “Get” SalesSM

Whether it’s for a big-ticket sale, or for on-going project management, building relationships with leads and customers
can be tricky.  So how do you stay close without being intrusive?

Enter DirectLandings-Personal Version.  It’s an email-to-web product that provides a fully personalized and
branded website landing space where you can feature documents and forms that your leads and customers can
read, review, and act upon.  Whenever they visit their landing space, you, the rep, get an email notification, so you’ll
know what they looked at, and when to follow-up with each one.  Real-time tracking reports enable you to assess the
impact of your customer development program.  Just think – with a tool like DirectLandings you could shorten your
sales cycle, bring up your conversion numbers, improve revenue, reduce costs – for a better bottom line.

How Does This Work?

With DirectLandings, the first thing seen by leads or customers is a Personalized Email that includes a Link to their
very own website landing space.  Built through automation, this link is a URL that reads like a branded and
personalized sales message.  All the sales message portions of our URLs are registered and proprietary, so the total
effect is intriguing and unique.

When email recipients click on their URL, they land at a website.  An optional Personalized Welcome Note is the
next thing they see.  Upon closing the note, they see a webpage framed by a Personalized Header across the top,
and a Personalized Resource Library across the bottom.  The center of the space displays either a Page chosen
by the rep from the company’s website, or else a Document, Form, or Presentation uploaded by the rep.
Backgrounds, fonts, and text colors, as well as the height of the Library area, can all be customized to suit corporate
graphic design standards.
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Each recipient’s Personal Resource Library consists of any number of links to web pages, documents, forms, or
presentations that the rep has set up or uploaded – either just for a unique recipient, or in bulk for those with common
needs.  (Placing documents in an online Resource Library, rather than emailing them as attachments, assures that
documents aren’t blocked by the recipient’s firewall or email system.)   Notice that at the right-hand end of the
Resource Library section, the rep’s contact information is automatically included.

Our customers also benefit from a DirectLandings innovation:
it’s the rep who controls everything about Personal Direct
Landings, without the need for additional training or an IT staff,
by using an Internet Browser and an Online Control Panel.
Everything behind the scenes is fully automated.  The Control
Panel only requires clicking on choices, or inserting information
into a form.  There are controls for storing recipient and rep
information, and for designing each email, welcome note,
landing space, and Resource Library.  Our customers are in
control of the look and content of communications going out to
their customers.

Emails, notes, and landing pages can all be verified before
sending, and copies can be stored in any contact
management system.  The rep can also opt to receive an
Automated Email Alert when recipients land on and
explore their personalized web page, as a signal for when
and how to follow up.  Personal DirectLandings also offers
a variety of Reports, plus the data can be downloaded
into a spreadsheet or contact management system.  We
stand by our Privacy Policy and follow industry standards
for the security of customer information.

What are the Benefits of DirectLandings-Personal Version?

• Builds relationships, particularly in long or complex sales cycles, but without being intrusive
• Promotes sales closes on a shorter cycle, to build higher revenue and move more leads through the sales

pipeline
• Reduces production and mailing costs, manual processing and handling costs – thus increasing productivity with

smaller budgets and a smaller workforce
• Reduces the waste involved with “phone tag” follow-ups pursuing disinterested leads
• Pays off the company’s investments in branding, e-collateral, and website(s) by using what is already available
• System can be accessed from anywhere online – from the office, or in the field
• User friendly – point-and-click or type-in forms – training not required
• No internal IT resources required – frees IT to work on strategic initiatives

Please contact us at our Chicago office: Encephalo Associates --
    developers of the Direct Landings System
Allen L. Armstrong    Ruth V. Armstrong, PhD
631 S. Stough, Hinsdale, IL 60521
Tel:  630.986.5629
Fax:  630.986.1463
Email:  info@directlandings.com
Website:  www.directlandings.com


